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ABSTRAK 

 

PENGARUH KUALITAS PRODUK, PERSEPSI HARGA DAN CITRA 

MEREK TERHADAP KEPUTUSAN PEMBELIAN KOPI BUBUK 

KEMASAN INSTAN LUWAK WHITE KOFFIE DI PANCORAN MAS 

KOTA DEPOK 

 

 

Oleh : 

Ira Rahma Septiyana 

Npm : 

203402516025 

 

Tugas akhir dibawah bimbingan Dr. Drs. Suadi Sapta Putra, M.Si.M 

Penelitian ini bertujuan untuk menentukan pengaruh kualitas produk, 

persepsi harga dan citra merek terhadap keputusan pembelian. Data penelitian ini 

menggunakan data primer dalam bentuk angket kuesioner kepada 100 orang 

responden. Populasi penelitian ini adalah masyarakat di kecamatan pancoran mas 

kota depok yang pernah membeli atau mengetahui produk kopi bubuk kemasan 

instan luwak white koffie dan diolah menggunakan Statistical Product and Service 

Solution (SPSS 26). Metode dalam penelitian ini mengunakan analisis deskriptif 

dan analisis inferensial. Data dianalisis mengunakan uji instrumen, korelasi regresi 

linear berganda, uji kelayakan model, dan pengujian hipotesis uji t.  

Hasil penelitian ini menunjukkan bahwa variabel kualitas produk, persepsi 

harga dan citra merek berpengaruh positif dan signifikan terhadap keputusan 

pembelian hal ini berarti bahwa apabila ketiga variabel independent mengalami 

kenaikan maka akan meningkatkan keputusan pembelian terhadap produk kopi 

bubuk kemasan instan luwak white koffie di Pancoran Mas Kota Depok. 

 

Kata kunci : Keputusan Pembelian, Persepsi Harga, Citra Merek, Keputusan 

Pembelian 

 

  



ABSTRACT 

 

THE INFLUENCE OF PRODUCT QUALITY, PERCEIVED PRICE AND 

BRAND IMAGE ON PURCHASING DECISIONS FOR LUWAK WHITE 

KOFFIE INSTANT PACKAGED GROUND COFFEE IN PANCORAN MAS, 

DEPOK CITY 

 

 

By : 

Ira Rahma Septiyana 

Npm : 

203402516025 

 

The final assignment under the guidance of  Dr. Drs. Suadi Sapta Putra, M.Si.M 

This study aims to determine the effect of product quality, price perception 

and brand image on purchasing decisions. This research data uses primary data in 

the form of a questionnaire to 100 respondents. The population of this study were 

people in the Pancoran Mas sub-district of Depok city who had bought or knew 

luwak white koffie instant packaged ground coffee products and were processed 

using Statistical Product and Service Solution (SPSS 26). The method in this study 

uses descriptive analysis and inferential analysis. The data was analyzed using 

instrument tests, multiple linear regression correlations, model feasibility tests, and 

t test hypothesis testing.  

The results of this study indicate that the variables of product quality, price 

perception and brand image have a positive and significant effect on purchasing 

decisions, this means that if the three independent variables increase, it will 

increase purchasing decisions for luwak white koffie instant packaged ground 

coffee products in Pancoran Mas, Depok City. 

 

Keywords: Purchase Decision, Price Perception, Brand Image, Purchase 

Decision 
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