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ABSTRAK

PENGARUH DESAIN PRODUK, KUALITAS PRODUK DAN CITRA
MEREK TERHADAP KEPUTUSAN PEMBELIAN SEPATU
OLAHRAGAADIDAS DI JAKARTA SELATAN

Oleh :

Fildza Maghfira Alyani

NPM : 203402516137

Tugas Akhir, dibawah bimbingan Dr. Drs. Suadi Sapta Putra, M.Si.M.

Penelitian ini bertujuan untuk menganalisis Pengaruh Variabel Desain
Produk, Vrariabel Kualitas Produk, dan Variabel Citra Merek terhadap Variabel
Keputusan Pembelian Sepatu Olahraga Adidas di Jakarta Selatan. Metode
penelitian yang digunakan dalam penelitian ini adakah metode penelitian
kuantitatif. Data Penelitian ini menggunakan data primer melalui kuesioner
kepada 100 responden pada konsumen Sepatu Olahraga Adidas di kota Jakarta
Selatan dengan teknik purposive Ssampling. Teknik analisis data dengan
menggunakan amalisis = deskriptif -'dengan regresi linier berganda dan
menggunakan bantuan program Statictical Product and service Solution (SPPS)
versi 25. Hasil analisis regresi linear berganda menunjukan bahwa variabel
Desain Produk berpengaruh positif dan signifikan terhadap Keputusan
Pembelian, Kualitas Produk berpengaruh positif dan signifikan terhadap
Keputusan Pembelian dan Citra Merek berpengaruh positif dan signifikan
terhadap Keputusan Pembelian. Hasil penelitian ini diharapkan dapat
meningkatkan perhatian pada Sepatu Olahraga Adidas di kota Jakarta Selatan
mengenai Desain Produk, Kualitas Produk, dan Citra Merek yang dapat

meningkatkan Keputusan Pembelian.

Kata Kunci: Desain Produk, Kualitas Produk, Citra Merek dan Keputusan
Pembelian



ABSTRACT

THE INFLUENCE OF PRODUCT DESIGN, PRODUCT QUALITY, AND
BRAND IMAGE ON PURCHASE DECISIONS FOR ADIDAS SPORTS
SHOES IN SOUTH JAKARTA

By :
Fildza Maghfira Alyani
NPM : 203402516137

Final Project, under the guidance of Dr. Drs. Suadi Sapta Putra, M.Si.M.

This research aims to analyze the influence of product design variables,
product quality variables and brand image variables on purchase decision
variables for Adidas sports shoes in South Jakarta. The research method used in
this research is a quantitative research method. Data This research uses primary
data through questionnaires to 100 respondents to consumers of Adidas Sports
Shoes in the city of South Jakarta using a purposive sampling technique. The
data analysis technique uses descriptive analysis with multiple linear regression
and uses the help of the Statictical Product and Service Solution (SPPS) version
25 program. The results of multiple linear regression analysis show that the
Product Design variable has a positive and insignificant effect on Purchasing
Decisions, Product Quality has a positive and significant effect on Purchasing
Decisions and Brand Image has a positive and significant effect on Purchasing
Decisions. It is hoped that the results of this research can increase attention to
Adidas sports shoes in the city of South Jakarta regarding product design,

product quality and brand image which can increase purchasing decisions.

Keywords: Product Design, Product Quality, Brand Image and Purchase

Decisions.
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