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ABSTRAK

PENGARUH DIGITAL MARKETING, PERSEPSI HARGA, DAN E —
SERVICE QUALITY TERHADAP KEPUASAN KONSUMEN E —
COMMERCE SHOPEE DI JAKARTA SELATAN
Oleh :
Rifky Dharmawan
203402516175
Skripsi dibawah ini bimbingan : Dr. Eddy Guridno, S.E., M.Si.M.

Penelitian ini bertujuan untuk mengetahui pengaruh Digital Marketing,
Persepsi Harga dan E — Service Quality terhadap Kepuasan Konsumen E —
Commerce Shopee di Jakarta Selatan. Penelitian ini menggunkana data primer,
populasi pada penelitian ini menggunakan Teknik 'Random Sampliing yang
diperoleh dari penyebaran kuesioner kepada 100 responden yang menggunakan £
— Commerce Shopee di Jakarta Selatan. Data ini diolah menggunakan Product and
Service Solution (SPSS), metode dalam penelitian ini menggunakan analisis
deskriptif dan analisis inferensial. Data di analisis menggunakan uji instrument,
analisis regresi linear berganda, uji kelayakan model dan pengujian hipotesis (t).

Hasil penelitian ini menunjukkan bahwa independent yaitu Digital
Marketing, Persepsi Harga dan E — Service Quality berpengaruh positif dan
signifikan terhadap variable dependent yaitu Kepuasan Konsumen, hal ini
mengartikan bahwa apabila ketiga variable independent mengalami kenaikan maka
akan terdapat peningkatan Kepuasan Konsumen £ — Commerce Shopee di Jakarta

Selatan.

Kata Kunci : Digital Marketing, Persepsi Harga, E — Service Quality, Kepuasan

Konsumen, E — Commerce.



ABSTRACT
THE INFLUENCE OF DIGITAL MARKETING, PRICE PERCEPTIONS,
AND E — SERVICE QUALITY ON E — COMMERCE SHOPEE CUSTOMER
SATISFACTION IN SOUTH JAKARTA
By :
Rifky Dharmawan
203402516175
Thesis under the guidance of Dr. Eddy Guridno, S.E., M.Si.M.

This study aims to determine the influence of Digital Marketing, Price
Perception and E-Service Quality on Shopee E-Commerce Consumer Satisfaction
in South Jakarta. This study used primary data, the population in this study used
the Random Sampliing Technique obtained from the distribution of questionnaires
to 100 respondents who used Shopee E-Commerce in South Jakarta. This data was
processed using Product and Service Solution (SPSS), the method in this study used
descriptive analysis and inferential analysis. Data were analyzed using instrument
tests, multiple linear regression analysis, model feasibility tests and hypothesis (t)
testing.

The results of this study show that independent, namely Digital Marketing,
Price Perception and E-Service Quality have a positive and significant effect on the
dependent variable, namely Consumer Satisfaction, this means that if the three
independent variables increase, there will be an increase in Shopee E-Commerce

Consumer Satisfaction in South Jakarta.

Keywords: Digital Marketing, Price Perception, E-Service Quality, Consumer

Satisfaction, E-Commerce.
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