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ABSTRAK 

 

PENGARUH ONLINE CUSTOMER REVIEW, BRAND IMAGE DAN 

PERSEPSI HARGA TERHADAP KEPUTUSAN PEMBELIAN PRODUK 

SKINCARE WHITELAB SECARA ONLINE DI APLIKASI SHOPEE 

 

Oleh: 

 

NABILAH FITRIYANTI 

NPM: 203402516258 

 

Tugas akhir dibawah bimbingan bapak Dr. Elwisam,S.E.,M.M 

Tujuan penelitian ini adalah untuk menganalisis pengaruh online customer 

review, brand image, dan persepsi harga terhadap keputusan pembelian produk 

skincare Whitelab secara online di aplikasi Shopee. Data ini menggunakan data 

primer dengan bentuk penyebaran kuesioner kepada konsumen yang sudah 

membeli produk skincare Whitelab di aplikasi Shopee terhadap 100 responden 

dengan menggunakan metode Purposive Sampling teknik analisis data program 

SEM dengan menggunakan aplikasi WarpPLS 7.0. Hal tersebut menunjukkan 

bahwa online customer review, brand image dan persepsi harga berpengaruh positif 

dan signifikan terhadap kputusan pembelian. Nilai koefisien determinasi R-Square 

sebesar 0.716 hal ini menunjukkan bahwa bahwa online customer review, brand 

image dan persepsi harga memberikan kontribusi terhadap keputusan pembelian 

pada pembelian online. 

 

Kata Kunci: Online Customer Review, Brand Image, Persepsi Harga dan 

Keputusan Pembelian 
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ABSTRACT 

 

THE INFLUENCE OF ONLINE CUSTOMER REVIEWS, BRAND IMAGE 

AND PRICE PERCEPTION ON DECISIONS TO PURCHASE 

WHITELAB SKINCARE PRODUCTS ONLINE IN THE SHOPEE 

APPLICATION 

 

By: 

 

NABILAH FITRIYANTI 

NPM: 203402516258 

 

Final assignment under the guidance of Mr. Dr. Elwisam, S.E., M.M 

The aim of this research is to analyze the influence of online customer reviews, 

brand image, and price perceptions on purchasing decisions for Whitelab skincare 

products online on the Shopee application. This data uses primary data in the form 

of distributing questionnaires to consumers who have purchased Whitelab skincare 

products on the Shopee application to 100 respondents, using the Purposive 

Sampling method, an SEM program data analysis technique using the WarpPLS 7.0 

application. This shows that online customer reviews, brand image and price 

perceptions have a positive and significant influence on purchasing decisions. The 

R-Square coefficient of determination value is 0.716, this shows that online 

customer reviews, brand image and price perceptions contribute to purchasing 

decisions in online purchases. 

 

Keywords: Online Customer Reviews, Brand Image, Price Perception and 

Purchasing Decisions 
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