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ABSTRAK 

PENGARUH BRAND AMBASSADOR, BRAND IMAGE, DAN BRAND 

AWARENESS TERHADAP KEPUTUSAN PEMBELIAN PRODUK 

SCARLETT WHITENING DI INSTAGRAM OFFICIAL 

@SCARLETT_WHITENING  

 

Oleh: 

Putri Shakila Amelia 

203402516313 

Tugas Akhir ini dibawah bimbingan Dr. Subur Karyatun, S.E., M.M.  

 

Penelitian ini bertujuan untuk mengetahui pengaruh dalam variabel 

independen penelitian ini berupa variabel brand ambassador, variabel brand image 

dan variabel brand awareness terhadap variabel dependen penelitian ini berupa 

variabel keputusan pembelian produk scarlett whitening di Instagram official 

@scarlett_whitening. Metode dalam penelitian ini berupa non-probability sampling 

dengan metode purposive sampling. Sampel yang merupakan responden penelitian 

ini berjumlah 100 dengan teknik non-probability sampling. Dalam menggunakan 

teknik non-probability sampling diharapkan sampel sesuai dengan syarat atau 

kriteria yang dibutuhkan dalam penelitian ini. Data yang digunakan berupa primer 

dengan menyebarkan kuesioner dengan uji model berupa Regresi Linear Berganda 

yang diolah menggunakan SPSS 25.  

Hasil ditemukan setelah dianalisis menggunakan olah data dengan 

kesimpulan sebagai berikut brand ambassador, brand image dan brand awareness 

bahwa berpengaruh positif dan signifikan terhadap keputusan pembelian produk 

scarlett whitening di Instagram official @scarlett_whitening.  

 

Kata Kunci: brand ambassador, brand image, brand awareness, keputusan 

pembelian  



 
 

ABSTRACT 

THE INFLUENCE OF BRAND AMBASSADOR, BRAND IMAGE AND 

BRAND AWARENESS ON DECISION TO PURCHASE SCARLETT 

WHITENING ON INSTAGRAM OFFICIAL @SCARLETT_WHITENING  

By: 

Putri Shakila Amelia 

203402516313 

Dissertation under the supervision of DR. Subur Karyatun, S.E., M.M  

 

This research aims to determine the influence of the independent variables 

of this research in the form of brand ambassador variables, brand image variables 

and brand awareness variables on the dependent variable of this research in the 

form of purchasing decision variables for Scarlett Whitening products on the 

official Instagram @scarlett_whitening. The method in this research is non-

probability sampling with a purposive sampling method. The sample of respondents 

for this research was 100 using a non-probability sampling technique. When using 

non-probability sampling techniques, it is hoped that the sample meets the 

requirements or criteria required in this research. The data used is primary by 

distributing questionnaires with model testing in the form of Multiple Linear 

Regression which is processed using SPSS 25. 

The results were found after being analyzed using data processing with the 

following conclusions: brand ambassador, brand image and brand awareness have 

a positive and significant influence on purchasing decisions for Scarlett Whitening 

products on the official Instagram @scarlett_whitening. 

Keywords: brand ambassador, brand image, brand awareness, purchase decision 
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