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PENGARUH KUALITAS PRODUK, KUALITAS PELAYANAN, PERSEPSI 

HARGA, DAN DAYA TARIK IKLAN TERHADAP KEPUTUSAN 

PEMBELIAN KONSUMEN ICE CREAM MIXUE DI POLTANGAN JAKARTA 

SELATAN 

Oleh: 

Muhammad Ilham Dzakwan 

203402516022 

Tugas Akhir Dibawah Ini bimbingan Dr.E.Hasanudin, S.E.,M.M. 

Tujuan dari penelitian ini merupakan untuk menganalisis variabel 

independent pengaruh kualitas produk, kualitas pelayanan, persepsi harga dan daya 

Tarik iklan terhadap variable dependent keputusan pembelian. Penelitian ini memakai 

data primer yang diperoleh dengan menyebarkan kuesioner kepada 100 responden 

produk mixue di poltangan Jakarta selatan, data ini diolah memakai aplikasi product 

and service solution (SPSS) versi 25. Metode dalam penelitian ini memakai analisis 

deskriptif. Data dianalisis memakai Uji Instrument (Uji validitas dan Uji Reliabilitas) , 

Uji Asumsi Klasik (Uji Normalitas, Multikolinearitas, Heteroskedastisitas, 

Autokorelasi) , Analisis Regresi Linear Berganda, Analisis kelayakan model (Uji 

simultan uji f , Koefisien Determinasi R2 , Uji T Hipotesis). 

Hasil penelitian ini menunjukkan bahwa variabel independent kualitas produk 

mempengaruhi positif dan signifikan terhadap variabel dependent keputusan 

pembelian, kualitas pelayanan mempengaruhi positif dan signifikan terhadap variabel 

dependent keputusan pembelian, persepsi harga mempengaruhi positif dan signifikan 

terhadap variabel dependent keputusan pembelian, dan daya Tarik iklan mempengaruhi 

positif dan signifikan terhadap variabel dependent keputusan pembelian. Perihal ini 

mengartikan bahwa apabila variabel kualitas produk, kualitas pelayanan, persepsi 

harga, dan daya Tarik iklan mengalami peningkatan maka akan meningkat tingkatkan 

kepuasan produk mixue. 

Kata kunci: Kualitas produk, kualitas pelayanan, persepsi harga, daya Tarik 

iklan, keputusan pembelian 
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THE INFLUENCE OF PRODUCT QUALITY, SERVICE QUALITY, PERCEIVED 

PRICE, AND ADVERTISING APPEAL ON CONSUMER PURCHASING 

DECISIONS FOR MIXUE ICE CREAM IN POLTANGAN SOUTH JAKARTA 

By: 

Muhammad Ilham Dzakwan 

203402516022 

Final Project Under the guidance of Dr.E.Hasanudin, S.E., M.M. 

The purpose of this study was to analyze the independent variables of the 

effect of product quality, service quality, price perception and advertising 

attractiveness on the dependent variable of purchasing decisions. This study uses 

primary data obtained by distributing questionnaires to 100 respondents of mixue 

products in Poltangan, South Jakarta, this data is processed using the product and 

service solution application (SPSS) version 25. The method in this study uses 

descriptive analysis. The data was analyzed using Instrument Test (Validity and 

Reliability Test), Classical Assumption Test (Normality Test, Multicollinearity, 

Heteroscedasticity, Autocorrelation), Multiple Linear Regression Analysis, Model 

feasibility analysis (Simultaneous test f test, Coefficient of Determination R2, 

Hypothesis T test). 

The results of this study indicate that the independent variable product quality 

has a positive and significant effect on the dependent variable purchasing decisions, 

service quality has a positive and significant effect on the dependent variable 

purchasing decisions, price perceptions have a positive and significant effect on the 

dependent variable purchasing decisions, and advertising attractiveness has a positive 

and significant effect on the dependent variable purchasing decisions. This matter 

means that if the variables of product quality, service quality, price perception, and 

advertising attractiveness increase, it will increase the level of mixue product 

satisfaction. 

Keywords: Product quality, service quality, price perception, advertising appeal, 

purchasing decisions 
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