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ABSTRAK 

 

PENGARUH PROMOSI, KUALITAS PRODUK, DAN PERSEPSI HARGA 

TERHADAP MINAT BELI SMARTPHONE IPHONE DI PSTORE 

JAKARTA TIMUR (CONDET) 

 

Oleh  : Indra Yosep 

NPM  : 193402516288 

Tugas Akhir di bawah bimbingan Dr. Ir. Edi Sugiono, S.E.,M.M 
 

 Tujuan penelitian ini adalah untuk menganalisis pengaruh Promosi, Kualitas 

Produk, Dan Persepsi Harga Terhadap Minat Beli Smartphone Iphone Di Pstore 

Jakarta Timur (Condet). Penelitian ini berjenis data primer dan melakukan teknik 

purposive sempling adalah jenis pemilihan kriteria yang digunakan pada penelitian, 

jumlah sampel pada penelitian ini menggunakan 96 responden. Analisis data 

menggunakan software IBM SPSS.23. Hasil penelitian ini menunjukkan secara 

simultan Promosi, Kualitas Produk, dan Persepsi Harga berpengaruh positif dan 

signifikan terhadap Minat Beli Smartphone Iphone di Pstore Jakarta. 

 

Kata kunci : Promosi, Kualitas Produk, Persepsi Harga, Minat Beli 
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ABSTRACT 

 

THE INFLUENCE OF PROMOTIONS, PRODUCT QUALITY, AND PRICE 

PERCEPTIONS ON INTEREST IN BUYING IPHONE SMARTPHONES AT 

PSTORE, EAST JAKARTA (CONDET) 

By :Indra Yosep 

NPM : 193402516288 

Final Project under the guidance of Dr. Ir. Edi Sugiono, S.E.,M.M 
 

 The aim of this research is to analyze the influence of promotion, product 

quality and price perception on interest in buying iPhone smartphones at the East 

Jakarta Pstore (condet). This research is of primary data type and the purposive 

sampling technique is a type of selection criteria used in the research. The number 

of samples in this research used 96 respondents. Data analysis using IBM SPSS.23 

software. The results of this research show that simultaneously Promotion, Product 

Quality and Price Perception have a positive and significant effect on Intention to 

Buy an iPhone Smartphone at Pstore Jakarta. 

 

Keywords: Promotion, Product Quality, Perceived Price, Purchase Intention 
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