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ABSTRAK  

“PENGARUH STRATEGI PRICE DISCOUNT, HEDONIC SHOPPING 

MOTIVATION, DAN SHOPPING LIFESTYLE TERHADAP IMPULSE 

BUYING PADA FASHION UNIQLO DI KOTA JAKARTA” 

 

 

Oleh : Fadilla Nur Azizah 

NPM : 203402516298 

Tugas Akhir, dibawah bimbingan Dr. Rahayu Lestari, S.E., M.M. 

Penelitian ini bertujuan untuk menganalisis pengaruh strategi price discount, 

hedonic shopping motivation, dan shopping lifestyle terhadap impulse buying pada 

fashion Uniqlo di kota Jakarta. Populasi pada penelitian ini adalah masyarakat 

Jakarta yang membeli fashion merek Uniqlo dengan jumlah konsumen pada tahun 

2023. Pengambilan sampel dalam penelitian ini menggunakan teknik purposive 

sampling sehingga diperoleh sampel sebanyak 100. Data dikumpulkan dengan 

membagikan kuesioner kepada responden. Setiap pernyataan yang diberikan diukur 

dengan menggunakan skala likert. Metode analisis penelitian ini menggunakan 

regresi linier berganda dan menggunakan alat pengolah data SPSS versi 23 

(Statistical Products and Services Solutions). Hasil penelitian ini menunjukkan 

bahwa price discount berpengaruh positif dan signifikan terhadap impulse buying 

pada fashion Uniqlo di kota Jakarta. Hedonic shopping motivation berpengaruh 

positif dan signifikan terhadap impulse buying pada fashion Uniqlo di kota Jakarta. 

Dan shopping lifestyle motivation berpengaruh positif dan signifikan terhadap 

impulse buying pada fashion Uniqlo di kota Jakarta. 

Kata kunci : Price Discount, Hedonic Shopping Motivation, shopping 

lifestyle, Impulse Buying, dan Uniqlo. 



 

  

ABSTRACT  

“THE INFLUENCE OF PRICE DISCOUNT STRATEGY, HEDONIC 

SHOPPING MOTIVATION, AND SHOPPING LIFESTYLE ON IMPULSE 

BUYING IN UNIQLO FASHION IN JAKARTA CITY” 

 

 

By : Fadilla Nur Azizah 

NPM : 203402516298 

Final Project, under the guidance of Dr. Rahayu Lestari, S.E., M.M. 

This research aims to analyze the influence of price discount strategies, hedonic 

shopping motivation, and shopping lifestyle on impulse buying of Uniqlo fashion in 

the city of Jakarta. The population in this study is the people of Jakarta who buy 

Uniqlo brand fashion with the number of consumers in 2023. Sampling in this study 

used a purposive sampling technique so that a sample of 100 was obtained. Data 

was collected by distributing questionnaires to respondents. Each question given is 

measured using a Likert scale. The analysis method for this research uses multiple 

linear regression and uses SPSS version 23 (Statistical Products and Services 

Solutions) data processing tools. The results of this research show that price 

discounts have a positive and significant effect on impulse buying for Uniqlo 

fashion in the city of Jakarta. Hedonic shopping motivation has a positive and 

significant effect on impulse buying at Uniqlo fashion in the city of Jakarta. And 

shopping lifestyle motivation has a positive and significant effect on impulse buying 

for Uniqlo fashion in the city of Jakarta. 

Keywords : Price Discount, Hedonic Shopping Motivation, shopping 

lifestyle, Impulse Buying, and Uniqlo. 
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