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ABSTRAK 

 

PENGARUH KUALITAS PRODUK, PERSEPSI HARGA DAN WORD OF 

MOUTH TERHADAP KEPUTUSAN PEMBELIAN BEEU KOPI DI 

 KOTA DEPOK 

 

Oleh: 

An Nisaa Maha Kyfli 

NPM 203402516122 

Tugas Akhir, dibawah bimbingan Dr. Ir. Tri Waluyo, M.Agr. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh variabel Kualitas 

Produk, Persepsi Harga dan Word of Mouth terhadap Keputusan Pembelian Beeu 

Kopi di Kota Depok. Data penelitian ini menggunakan data primer melalui 

kuesioner kepada 100 responden konsumen Beeu Kopi di Kota Depok. Teknik 

analisis data dengan menggunakan analisis inferensial dengan regresi linier 

berganda dan menggunakan program Statistical Product and Service Solution 

(SPSS) VERSI 26.0. 

Hasil analisis linier berganda menunjukan variabel Kualitas Produk (X1) 

Persepsi Harga (X2) dan Word of Mouth (X3) berpengaruh secara positif dan 

signifikan terhadap Keputusan Pembelian. Hasil penelitian ini diharapkan mampu 

menjadikan konsumen Beeu Kopi memperhatikan Kualitas Produk, Persepsi Harga, 

dan Word of Mouth yang dapat meningkatkan penjualan. 

 

Kata Kunci: Kualitas Produk, Persepsi Harga, Word of Mouth dan Keputusan 

Pembelian. 

 

 

 

 

 

 



 

 

ABSTRACT 

 

THE INFLUENCE OF PRODUCT QUALITY, PRICE PERCEPTION, 

AND WORD OF MOUTH ON PURCHASE DECISION OF BEEU COFFEE 

IN DEPOK CITY 

 

By: 

An Nisaa Maha Kyfli 

NPM: 203402516122 

Thesis, under the guidance Dr. Ir. Tri Waluyo, M.Agr. 

 

This study aims to analyze the influence of Product Quality, Price 

Perception, and Word of Mouth variables on the Purchase Decision of Beeu Coffee 

in Depok City. The research data employs primary data collected through 

questionnaires from 100 Beeu Coffee consumers in Depok City. Data analysis 

technique involves inferential analysis using multiple linear regression and 

utilizing Statistical Product and Service Solution (SPSS) Version 26.0 program. 

The results of multiple linear regression analysis indicate that Product 

Quality (X1), Price Perception (X2), and Word of Mouth (X3) variables have a 

positive and significant effect on Purchase Decision. This research outcome is 

expected to encourage Beeu Coffee consumers to pay attention to Product Quality, 

Price Perception, and Word of Mouth, which can ultimately enhance sales. 

 

Keywords: Product Quality, Price Perception, Word of Mouth, and Purchase 

Decision. 
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