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ABSTRAK  

PENGARUH KUALITAS PRODUK, BRAND IMAGE, DAN BRAND 

AMBASSADOR TERHADAP KEPUTUSAN PEMBELIAN KOSMETIK 

WARDAH PADA KONSUMEN DI DKI JAKARTA 

 

Oleh: Eli Afriana 

NPM: 203402516162  

Tugas akhir, di bawah bimbingan Dr. Rahayu Lestari, S.E., M.M.  

          Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, brand 

image, dan brand ambassador terhadap keputusan pembelian kosmetik Wardah 

pada konsumen di DKI Jakarta. Data pada penelitian ini menggunakan data primer 

dengan bentuk penyebaran kuesioner kepada 100 responden kosmetik Wardah di 

DKI Jakarta. Teknik analisis data penelitian ini dengan menggunakan analisis 

regresi linear berganda dan pengolahan data menggunakan program SPSS 

(Statistical Package for Social Scientces) versi 23.0. Hasil pada penelitian ini 

menunjukkan bahwa kualitas produk berpengaruh positif dan signifikan terhadap 

keputusan pembelian kosmetik Wardah pada konsumen di DKI Jakarta, brand 

image berpengaruh positif dan signifikan terhadap keputusan pembelian kosmetik 

Wardah pada konsumen di DKI Jakarta, serta brand ambassador berpengaruh 

positif dan signifikan terhadap keputusan pembelian kosmetik Wardah pada 

konsumen di DKI Jakarta. Hasil penelitian ini diharapkan agar kosmetik Wardah 

mampu lebih memperhatikan dan mengetahui permasalahan konsumen agar 

kedepannya konsumen tetap tertarik melakukan keputusan pembelian kosmetik 

Wardah dan lebih mempertahankan untuk meningkatkan keputusan pembelian 

melalui startegi kualitas produk, brand image, dan brand ambassador. 

 

Kata kunci: kualitas produk, brand image, brand ambassador, dan keputusan 

pembelian. 

 

 

 

 



ABSTRACT 

THE INFLUENCE OF PRODUCT QUALITY, BRAND IMAGE AND BRAND 

AMBASSADOR ON WARDAH COSMETIC PURCHASING DECISIONS ON 

CONSUMERS IN DKI JAKARTA 

 

By: Eli Afriana 

NPM: 203402516162 

Final project, under the guidance of Dr. Rahayu Lestari, S.E., M.M 

          This research aims to analyze the influence of product quality, brand image 

and brand ambassador on consumers' purchasing decisions for Wardah cosmetics 

in DKI Jakarta. The data in this study used primary data in the form of distributing 

questionnaires to 100 Wardah cosmetics respondents in DKI Jakarta. The data 

analysis technique for this research uses multiple linear regression analysis and 

data processing using the SPSS (Statistical Package for Social Sciences) version 

23.0 program. The results of this study show that product quality has a positive and 

significant influence on the decision to purchase Wardah cosmetics among 

consumers in DKI Jakarta, brand image has a positive and significant influence on 

the decision to purchase Wardah cosmetics among consumers in DKI Jakarta, and 

brand ambassador has a positive and significant influence on purchasing decisions. 

Wardah cosmetics to consumers in DKI Jakarta. It is hoped that the results of this 

research will enable Wardah cosmetics to pay more attention to and understand 

consumer problems so that in the future consumers will remain interested in making 

purchasing decisions about Wardah cosmetics and will be more persistent in 

improving purchasing decisions through product quality, brand image and brand 

ambassador strategies. 

 

Keywords: product quality, brand image, brand ambassador, and purchasing 

decisions 
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