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ABSTRAK 

 

PENGARUH BRAND IMAGE, LIFE STYLE DAN TREND FASHION 

TERHADAP KEPUTUSAN PEMBELIAN DI PONDOK INDAH MALL 

JAKARTA SELATAN 

 

Oleh : Diana Agustia 

NPM : 203402516182 

Tugas Akhir di bawah bimbingan Ibu Dr. Resti Hardini, S.E., M.Si.  

 

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh Brand 

Image, Life Style dan Trend Fashion terhadap Keputusan Pembelian Kemeja 

Executive di Pondok Indah Mall Jakarta Selatan. Data penelitian ini menggunakan 

data primer dengan bentuk penyebaran kuesioner terhadap 100 Responden dengan 

menggunakan metode purposive sampling. Teknik analisis data menggunakan 

analisis inferensial dengan regresi linear berganda dan diolah menggunakan 

program Statistical Product and Service Solution (SPSS) Versi 23. Hasil penelitian 

tersebut menunjukan bahwa variabel Brand Image (X1) mempunyai pengaruh 

positif dan signifikan terhadap Keputusan Pembelian (Y), Life Style (X2) tidak 

memberikan pengaruh signifikan terhadap Keputusan Pembelian (Y), dan Trend 

Fashion (X3) mempunyai pengaruh positif dan signifikan terhadap Keputusan  

Pembelian (Y) Kemeja Executive di Pondok Indah Mall Jakarta Selatan.  

 

Kata Kunci : Brand Image, Life Style, Trend Fashion dan Keputusan Pembelian  

 

 

 



 

 

 

ABSTRACT 

 

THE INFLUENCE OF BRAND IMAGE, LIFE STYLE AND FASHION 

TRENDS OF THE PURCHASE DECISION OF EXECUTIVE SHIRT IN 

PONDOK INDAH MALL SOUTH JAKARTA 

By :  

Diana Agustia 

NPM : 203402516182 

The final assignment under the guidance of  Dr. Resti Hardini, S.E., M.Si.  

 

This study aims to determine and analyze the effect of Brand Image, Life Style and 

Fashion Trend on Purchasing Decisions for Executive Shirts at Pondok Indah Mall, 

South Jakarta. This research data uses primary data in the form of distributing 

questionnaires to 100 respondents using purposive sampling method. The data 

analysis technique uses inferential analysis with multiple linear regression and is 

processed using the Statistical Product and Service Solution (SPSS) Version 23 

program. The results showed that the Brand Image variable (X1) has a positive and 

significant effect on Purchasing Decisions (Y), Life Style (X2) does not have a 

significant effect on Purchasing Decisions (Y), and Fashion Trend (X3) has a 

positive and significant effect on Purchasing Decisions (Y) Executive Shirts at 

Pondok Indah Mall South Jakarta. 

Keywords: Brand Image, Life Style, Fashion Trend and Purchasing Decisions 
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