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ABSTRAK 

PENGARUH BRAND AMBASSADOR, ELECTRONIC WORD OF MOUTH 

(E-WOM) DAN KUALITAS PRODUK TERHADAP KEPUTUSAN 

PEMBELIAN PRODUK SCARLETT WHITENING DI KECAMATAN 

PASAR MINGGU 

 

Oleh : 

Adiani Mega Anisah 

NPM: 203402516334 

Tugas Akhir, dibawah bimbingan Dr. Ian Zulfikar, M.Si 

 

Penelitian ini mempunyai tujuan guna menyelidiki bagaimana brand 

ambassador, electronic word of mouth (E-WOM), dan kualitas produk 

memengaruhi keputusan konsumen di Kecamatan Pasar Minggu untuk membeli 

produk Scarlett Whitening. Penelitian ini melibatkan semua pelanggan produk 

Scarlett Whitening di Kecamatan Pasar Minggu, dengan sampel 100 responden. 

Data primer digunakan dalam penelitian ini. Kuesioner dibagikan kepada 

responden yang telah atau sedang menggunakan produk Scarlett Whitening. 

Metode pengambilan sampel non-probabilitas menggunakan metode purposive. 

Analisis data dilakukan dengan menggunakan analisis regresi linear berganda dan 

Statistical Product and Service Solution (SPSS) versi 23. 

Hasil analisis regresi linear berganda menunjukkan bahwa variabel Brand 

Ambassador (X1), Electronic Word Of Mouth (X2), dan Kualitas Produk (X3) 

berpengaruh positif dan signifikan terhadap Keputusan Pembelian (Y). Penelitian 

ini diharapkan dapat mengamati faktor-faktor yang dapat meningkatkan 

Keputusan Pembelian, termasuk Brand Ambassador, Electronic Word Of Mouth, 

dan Kualitas Produk. 

 

Kata Kunci: Brand Ambassador, Electronic Word Of Mouth, Kualitas Produk 

dan Keputusan Pembelian 
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ABSTRACT 

THE INFLUENCE OF BRAND AMBASSADOR, ELECTRONIC WORD OF 

MOUTH (E-WOM) AND PRODUCT QUALITY ON DECISIONS TO 

PURCHASE SCARLETT WHITENING PRODUCTS IN PASAR MINGGU 

DISTRICT 

 

By : 

Adiani Mega Anisah 

NPM: 203402516334 

 

Thesis, Under the guidance Dr. Ian Zulfikar, M.Si 

This research aims to analyze the influence of brand ambassadors, electronic 

word of mouth (E-WOM), and product quality on purchasing decisions for 

Scarlett Whitening products in Pasar Minggu District. The population of this 

research is all consumers of Scarlett Whitening products in Pasar Minggu 

District with a sample of 100 respondents. This research uses primary data. The 

sampling technique is non-probability sampling with a purposive sampling 

method by distributing questionnaires to respondents who have used or are 

currently using Scarlett Whitening products. The data analysis technique uses 

multiple linear regression analysis and uses the Statistical Product and Service 

Solution (SPSS) version 23 program. 

The results of multiple linear regression analysis show that the variables 

Brand Ambassador (X1), Electronic Word Of Mouth (X2), and Product Quality 

(X3) have a positive and significant effect on Purchasing Decisions (Y). It is 

hoped that the results of this research will be able to pay attention to Brand 

Ambassadors, Electronic Word Of Mouth, and Product Quality which can 

improve Purchasing Decisions. 

 

Keywords: Brand Ambassador, Electronic Word Of Mouth, Product Quality and 

Purchasing Decisions 
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