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ABSTRAK 

PENGARUH SOCIAL MEDIA MARKETING, SEARCH ENGINE 

OPTIMIZATION, DAN DISKON TERHADAP MINAT BELI PADA 

KURSUS ONLINE DIGITAL MARKETING DI VOCASIA 

 

Oleh: 

Achmad Refikasa 

NPM: 203402516292 

Tugas Akhir, dibawah bimbingan, Dr. Drs., Suadi Sapta Putra., M.Si.M. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Social Media Marketing, 

Search Engine Optimization, dan Diskon terhadap Minat Beli peserta kursus online 

Digital Marketing di Vocasia. Penelitian ini menggunakan data primer dan 

sekunder sebagai jenis data yang digunakan, metode penelitian ini adalah kuantitatif 

dan teknik analisis menggunakan analisis regresi linear berganda. Hasil penelitian 

ini secara simultan Social Media Marketing, Search Engine Optimization, dan 

Diskon berpengaruh positif dan signifikan terhadap Minat Beli Pada Peserta Kursus 

Online Digital Marketing di Vocasia. Secara parsial, Social Media Marketing 

berpengaruh dan signifikan terhadap Minat Beli Pada Peserta Kursus Online Digital 

Marketing di Vocasia. Search Engine Optimization berpengaruh dan signifikan 

terhadap Minat Beli Pada Peserta Kursus Online Digital Marketing di Vocasia. 

Diskon berpengaruh dan signifikan terhadap Minat Beli Pada Peserta Kursus 

Online Digital Marketing di Vocasia. 

Kata Kunci: Social Media Marketing, Search Engine Optimization, Diskon, Minat 

Beli. 

 

 

 

 

 

 

ABSTRACT 



 

THE INFLUENCE OF SOCIAL MEDIA MARKETING, SEARCH ENGINE 

OPTIMIZATION, AND DISCOUNT ON PURCHASE INTENT OF 

PARTICIPANTS IN DIGITAL MARKETING ONLINE COURSES AT 

VOCASIA 

 

By: 

Achmad Refikasa 

NPM: 203402516292 

Thesis, under the guidence Dr. Drs., Suadi Sapta Putra., M.Si.M. 

 

This study aims to analyze the influence of Social Media Marketing, Search Engine 

Optimization, and Discount on the Purchase intent of Participants in Digital 

Marketing Online Courses At Vocasia. This research utilizes both primary and 

secondary data, with a quantitative research method and multiple linear 

regressions analysis technique. The results of this study indicate that 

simultaneously Social Media Marketing, Search Engine Optimization, and 

Discount on the Purchase intent of Participants in Digital Marketing Online 

Courses At Vocasia. Partialy, Social Media Marketing has a significant effect on 

the Purchase Intent of participants in Digital Marketing online courses at Vocasia. 

Search Engine Optimization has a significant effect on the Purchase Intent of 

participants in Digital Marketing online course at Vocasia. Discount also has a 

significant effect on the Purchase Intent of participants in Digital Marketing online 

courses at Vocasia.  

Keywords: Social Media Marketing, Search Engine Optimization, Discount, 

Purchase Intent 
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