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ABSTRAK 
 

PENGARUH KUALITAS PRODUK, CITRA MEREK DAN WORD OF MOUTH 

TERHADAP KEPUTUSAN PEMBELIAN SMARTPHONE XIAOMI DI 

JAKARTA SELATAN 

 
Oleh: 

Nurul Septia Assyada 

NPM : 203402516268 

Tugas Akhir dibawah bimbingan Dr. Resti Hardini,SE.,M.Si. 
 
 

Penelitian ini dilakukan bertujuan untuk mengetahui pengaruh Kualitas 
Produk, Citra Merek, dan Word Of Mouth terhadap Keputusan Pembelian 
Smartphone Xiaomi di Jakarta Selatan. Dengan menggunakan rumus Lemeshow, 
jumlah sampel yang digunakan dalam penelitian ini adalah 96 responden 
menggunakan metode non-probability sampling teknik yang digunakan yaitu 
purposive sampling dengan kriteria pelanggan service center ESC ITC Fatmawati, 
tinggal di Jakarta Selatan, yang memiliki dan menggunkan Smartphone Xiaomi 
minimal satu tahun penggunaan. Metode analisis yang digunakan adalah regresi 
linear berganda dan data diolah menggunakan Statistical Product and Service 
Solution (SPSS) versi 23. Hasil penelitian menunjukkan secara parsial bahwa 
Kualitas Produk Berpengaruh Positif dan Signifikan Terhadap Keputusan 
Pembelian Smartphone Xiaomi di Jakarta Selatan karena nilai T-hitung lebih besar 
dari T-tabel (3.598 > 1.661), Citra Merek Berpengaruh Positif dan Signifikan 
Terhadap Keputusan Pembelian Smartphone Xiaomi di Jakarta Selatan karena nilai 
T-hitung lebih besar dari T-tabel (8.841 > 1.661), Word Of Mouth Berpengaruh 
Positif dan Signifikan Terhadap Keputusan Pembelian Smartphone Xiaomi di 
Jakarta Selatan karena nilai T-hitung lebih besar dari T-tabel (2.537 > 1.661). 

 
Kata Kunci: Kualitas Produk, Citra Merek, Word Of Mouth dan Keputusan 
pembelian 



 

ABSTRACT 
 
 

THE INFLUENCE OF PRODUCT QUALITY, BRAND IMAGE AND 

WORD OF MOUTH ON THE DECISION TO PURCHASE A XIAOMI 

SMARTPHONE IN SOUTH JAKARTA 

 
By: 

Nurul Septia Assyada 

NPM: 203402516268 

Final Project under the guidance of Dr. Resti Hardini, SE., M.Si. 
 

This research was conducted with the aim of determining the influence of 
quality Product, Brand Image, and Word of Mouth on Purchasing Decisions Xiaomi 
smartphone in South Jakarta. By using the Lemeshow formula, The number of 
samples used in this research was 96 respondents using a non-probability sampling 
method, the technique used is purposive sampling with the criteria of ESC ITC 
Fatmawati service center customers, lives in South Jakarta, who owns and uses a 
Xiaomi Smartphone minimum one year of use. The analysis method used is 
regression multiple linear and data processing using Statistical Products and 
Services Solution (SPSS) version 23. The research results partially show that 
Product Quality Has a Positive and Significant Influence on Decisions Purchase a 
Xiaomi Smartphone in South Jakarta because the T-count value is greater from the 
T-table (3,598 > 1,661), Brand Image has a Positive and Significant Influence 
Regarding the decision to purchase a Xiaomi smartphone in South Jakarta because 
of value T-count is greater than T-table (8,841 > 1,661), Word of Mouth is 
influential Positive and Significant on Xiaomi Smartphone Purchasing Decisions 
South Jakarta because the T-count value is greater than the T-table (2.537 > 1.661). 

 
Keywords: Product Quality, Brand Image, Word Of Mouth and Decisions 
purchase 
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