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ABSTRAK 

PENGARUH PROMOSI, PERSEPSI HARGA, KUALITAS PRODUK, 

DAN KEPERCAYAAN TERHADAP MINAT BELI ULANG  

PRODUK SKINCARE KAHF  

PADA MAHASISWA UNIVERSITAS NASIONAL 

 

Oleh: 

Ahnaf Hizbullah 

NPM: 203402516072 

 

Tugas Akhir, di bawah bimbingan Dr. Rahayu Lestari, S.E., M.M. 

 

 Penelitian ini bertujuan untuk menganalisis pengaruh Promosi, Persepsi 

Harga, Kualitas Produk, dan Kepercayaan terhadap Minat Beli Ulang Produk 

Skincare Kahf pada Mahasiswa Universitas Nasional. data penelitian ini 

menggunakan data primer melalui kuesioner kepada 100 responden Mahasiswa 

Universitas Nasional yang menjadi konsumen Produk Skincare Kahf. Teknik 

analisis data dalam penelitian ini menggunakan analisis inferensial dengan refresi 

linear berganda menggunakan program SPSS versi 23. 

 Hasil analisis regresi linear berganda menunjukkan bahwa variabel 

Promosi (𝑋1) memberikan pengaruh positif dan signifikan terhadap Minat Beli 

Ulang (𝑌), variabel Persepsi Harga (𝑋2) memberikan pengaruh positif dan 

signifikan terhadap Minat Beli Ulang (𝑌), variabel Kualitas Produk (𝑋3) 
memberikan pengaruh positif dan signifikan terhadap Minat Beli Ulang (𝑌), dan 

variabel Kepercayaan (𝑋4) memberikan pengaruh positif dan signifikan terhadap 

Minat Beli Ulang (𝑌) konsumen (Mahasiswa Universitas Nasional) Produk 

Skincare Kahf. Hasil penelitian ini diharapkan mampu menjadikan Produk 

Skincare Kahf terus memperhatikan Promosi, Persepsi Harga serta Kepercayaan 

dan mempertahankan serta meningkatkan Kualitas Produk. 

 

Kata Kunci: Promosi, Persepsi Harga, Kualitas Produk, Kepercayaan, Minat 

Beli Ulang, Skincare Kahf.  

  



 

 

 

ABSTRACT 

THE EFFECT OF PROMOTIONS, PRICE PERCEPTIONS, PRODUCT 

QUALITY, AND TRUST ON REPURCHASE INTENTION 

KAHF SKINCARE PRODUCTS 

ON NATIONAL UNIVERSITY STUDENTS 

 

By: 

Ahnaf Hizbullah 

NPM: 203402516072 

 

Thesis, under the guidance of Dr. Rahayu Lestari, S.E., M.M. 

 

This research aims to analyze the influence of Promotion, Price 

Perception, Product Quality, and Trust on Intention to Repurchase Kahf Skincare 

Products among National University Students. This research data uses primary 

data through questionnaires to 100 respondents from National University 

students who are consumers of Kahf Skincare Products. The data analysis 

technique in this research uses inferential analysis with multiple linear 

regression using the SPSS version 23 program. 

The results of multiple linear regression analysis show that the variable 

Promotion (𝑋1) have a positive and significant influence on the Repurchase 

Intention (𝑌), variable Price Perception (𝑋2) have a positive and significant 

influence on the Repurchase Intention (𝑌), variabel Product Quality (𝑋3) have 

a positive and significant influence on the Repurchase Intention (𝑌), and also 

variable Trust (𝑋4) have a positive and significant influence on the Repurchase 

Intention (𝑌) of consumers (National University Students) of Skincare Products 

Kahf. It is hoped that the results of this research will be able to make Kahf 

Skincare Products continue to pay attention to Promotion, Price Perception and 

Trust and maintain and improve Product Quality. 

 

Keywords: Promotions, Price Perceptions, Product Quality, Trust, Repurchase 

Intention, Kahf Skincare Products. 
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